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Rittal presents awards to channel partners
· Winners are from Belgium, Italy and Poland
· Summit: 50 partners from the EMEA region exchanged ideas about all the trends and challenges involved in partner and customer lifetime values, as well as edge computing
Herborn, 28. November 2019 – “It is twice as hard to acquire a new customer as it is to retain an existing one,” explained Fiona Coughlan, Principal Consultant EMEA for the channel consulting company AchieveUnite, in her keynote speech at the Rittal EMEA Channel Partner Summit in Herborn, which was held on November 4 and 5. 
During her presentation, Ms. Coughlan discussed, among other things, how channel partners could maintain long-term customer relationships (customer lifetime values) through good customer care and strengthen these relationships for successful business initiatives. Another important point in this context concerned the demands of the customer journey, which includes all of the consumer's touchpoints with a brand, product or service. In particular, the buyer’s journey, the different phases traversed by the customers before they decide to purchase, has changed dramatically over the last two years: Around half of all customer research now takes place online, using search engines and mobile devices. This change now means that the customer journey, an essential component of customer loyalty, has to be aligned to it. It was important to understand the customer inside out. Ms Coughlan quoted the American economist Peter F. Drucker in this context: “The aim of marketing is to know and understand the customer so well the product or service fits him and sells itself.” Furthermore, values such as trust were indispensable for a sustainable customer relationship.
Winners are from Belgium, Italy and Poland
Awards for excellence will also promote a good relationship. At this year’s Partner Summit, Rittal again awarded prizes to its channel partners. The Italian system integrator N&C, a premium partner, received the “Top Growth” award for the largest increase in business with Rittal in 2019. Ordin-Access was awarded the “Top Project Performance” in recognition of its outstanding project results in 2019. The Belgian system integrator has been a member of the Rittal global Channel Partner Program since 2016. AODC, another premium partner, also received an award. The system integrator from Poland posted the best sales figures in 2019 and received the “Top Revenue” award as a result.
Teamwork: Using individual strengths
“We can only win together”, Thomas Striebel, Director IT Channel & Partnerships at Rittal, summed up after the award ceremony, explaining that Rittal would in future be focussing even more on individual business scenarios with every single partner. The partners’ specific capabilities ensured that customers always received the value proposition that is best suited to them. 
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Caption(s)
Image 1 (fri19251100): In November, more than 50 partners from the EMEA region came to the Rittal Channel Partner Summit in Herborn to discuss common challenges, opportunities and synergy effects. 
Image 2 (fri19251400): AODC, another premium partner, also received an award. The system integrator from Poland posted the best sales figures in 2019 and received the “Top Revenue” award as a result. Picture from left to right: Maciej Wiśniewski (AODC), Uwe Scharf, Thomas Striebel, and Andrew Grace (all Rittal).
Image 3 (fri19251300): Ordin-Access was awarded the “Top Project Performance” in recognition of its outstanding project results in 2019. The Belgian system integrator has been a member of the Rittal global Channel Partner Program since 2016. Picture from left to right: Uwe Scharf (Rittal), Guido Baert (Ordin-Access), Thomas Striebel, and Andrew Grace (both Rittal).
Image 4 (fri19251200): Italian system integrator N&C, a premium partner, received the “Top Growth” award for the largest increase in business with Rittal in 2019. Picture from left to right: Uwe Scharf, Thomas Striebel (both Rittal), Fabrizio Faini (N&C), and Andrew Grace (Rittal).
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About Rittal
Rittal, headquartered in Herborn, Germany, is a leading global provider of solutions for industrial enclosures, power distribution, climate control and IT infrastructure, as well as software and services. Systems made by Rittal can be found in more than 90 percent of all global branches of industry, including mechanical and plant engineering, food and beverage production and in IT and telecommunications.
The international market leader’s product portfolio includes configurable enclosures, with data available across the entire production process. Smart Rittal cooling systems, with up to 75 per cent lower power and CO2 consumption, can communicate with the production landscape, enabling predictive maintenance and servicing. The offering also includes innovative IT products, from IT racks and modular data centres, to edge and hyperscale computing solutions.
Leading software providers Eplan and Cideon support the value chain, providing interdisciplinary engineering solutions, while Rittal Automation Systems offers solutions for switchgear. Within Germany, Rittal can supply products on demand within 24 hours – with precision, flexibility and efficiency.
Founded in 1961, Rittal is the largest company in the owner-operated Friedhelm Loh Group. The Friedhelm Loh Group is active worldwide, with 18 production sites and 80 international subsidiaries. It has approximately 12,000 employees and posted revenues of €2.6 billion in fiscal 2018. In 2018, the family-run business was named one of Germany’s leading employers by the Top Employers Institute, for the tenth year running. Within the scope of a Germany-wide survey, Focus Money magazine identified the Friedhelm Loh Group as one of the nation’s best providers of vocational training for the third time in 2018.
For more information, visit www.rittal.com and www.friedhelm-loh-group.com.
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