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1 Rittal VX25
1.1 Value proposition

1.1.1 German version

Rittal - Das System. Schneller - besser - liberall.

Das Markenversprechen wird durch den VX25 auf
unnachahmliche Art und Weise eingeldst und beweist einmal
mehr, dass Rittal Technologie- und MarktfUhrer fUr die gesamte
Branche ist. Ob bei Prazision, Qualitat oder Innovationskraft -
besser geht es nicht. Selbst Rittal wird es in den nachsten
Jahren schwer haben, den VX25 zu Ubertreffen. Denn:

Er ist perfekt.

Und er kommt jetzt auf den Markt, um auch die Systeme der
Kunden zu perfektionieren.

Das Versprechen:
VX25. PERFEKTION MIT SYSTEM.

VX25. PERFEKTION MIT SYSTEM. Der perfekte Ausgangspunkt
flir unsere Story. Es spiegelt unsere systematische Vorgehens-
weise wahrend des gesamten Produktentwicklungsprozesses
wider — wie wir Kundenanforderungen identifiziert und in Kun-
dennutzen umgewandelt haben. Es driickt auBerdem unsere
Markt- und TechnologiefUhrerschaft aus und liefert unseren
Kunden gleichzeitig ein starkes Leistungsversprechen.




1 Rittal VX25
1.1 Value proposition

1.1.1 English version

Rittal - The System. Faster - better - everywhere.

The VX25 delivers this brand promise in a unique way,
proving once again that Rittal is the technology and market
leader for the entire enclosure industry. Whether in terms of
precision, quality or innovative strength, it does not get any
better than this. Even Rittal will find it hard to beat the VX25
over the coming years. Quite simply because:

It is perfect.

And it is now being introduced to the market to make our
customers’ applications and systems perfect, too.

The Promise:
VX25. SYSTEM PERFECTION.

VX25. SYSTEM PERFECTION. The perfect starting point

for our story. It reflects our systematic approach throughout

the product development process — the way we have identified
customer requirements and turned them into customer benefits.
[t also demonstrates our market and technology leadership

and at the same time delivers a strong value proposition to

our customers.



2 Design elements
2.1 Rittal VX25 logo

2.1.1 General

The VX25 logo is used whenever the
product VX25 is depicted or featured
in the text.

[t is a combination of a “V”, of two
dashes hinting at a “X” and of the white
number “25” on the right dash of the
“V”. Regarding colours, the logo uses
Rittal pink and black.

VX25 is always written in capital letters
and without blanks.



2 Design elements
2.1 Rittal VX25 logo

2.1.2 Sizes used

The VX25 Logo is proportionally
scalable. However, the width cannot fall
short of the minimum 9 mm or 106 px.

If the logo is scaled wider than 22 mm
the additional “25” is cut off and is not
shown in smaller editions. This guide-
line applies also to other logo versions
such as black/white etc.
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limit for the
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minimum width
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2 Design elements
2.1 Rittal VX25 logo

2.1.3 Safe zone

The logo’s safe zone amounts to half
the logo’s height.

protected area

X =




2 Design elements
2.1 Rittal VX25 logo

214 \Versions

The logo can be inserted positively,
negatively or in black and white.

CYMK is used in print, RGB in online
communication.

application on black background

29

application on white background

A

application on black background

application on white background

X




2 Design elements
2.1 Rittal VX25 logo

2.1.5 Logo with value proposition

Option | (3 lines)

The font - in capital letters - is applied
on a black background. As usual,
VX25 is written without blanks and in
this case not in bold. Instead, the value
proposition is printed in bold.

The clearance is denoted though the
variable X (half of the logo height). The
height of the value proposition results
from the logo height.

The value proposition may be placed
on the left or right of the logo.
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Option Il (2 lines)

In this option the value proposition
is always in capital letters and bold.
The VX25 is relinquished.

The needed clearance is to be kept
around the logo versions. Its size
corresponds to half the height of the
particular logo version.

The value proposition is only to be
used in German or English in adver-
tisements. Local translations may be
used in running text.
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MIT SYSTEM.
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2 Design elements
2.1 Rittal VX25 Logo

2.1.6 Usage with the Rittal logo

Wherever the VX25 is used together
with the Rittal Logo, the width of the
VX25 logo results from the width of the
Rittal logo as shown on the right.

The proportionality is not applicable,
when the VX25 logo is used as a gra-
phic element. Wherever the two logos
are used together, the VX25 logo may
be scaled no more than half the width
of the Rittal logo. If the logo is used
alone, it can be scaled freely, but sca-
led no more than the minimum width
or the readability limit for the “25”.

L
+—>
VX25 logo width

minimum width
9mm (56 px)
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VX25 logo width



2 Design elements
2.1 Rittal VX25 Logo

2.1.7 Forbidden depictions

The Rittal VX25 logo should be placed straight, not rotated
and not tilted. It is also forbidden to use different colours or
show the logo in a compressed format.

don’t rotate

don’t expand

4

don’t tilt

a

don’t compress



3 Usage of graphic elements
3.1 Moving image

3.1.1 Positioning

In moving image the logo can be placed in
the right upper corner.

Videos with a strong focus on design are
excluded from this rule.

In videos, the logo is sized “XY”. The “25” is
then omitted, as the minimum size cannot
be complied with. However, clearance
always has to be considered.

As in all other logo depictions, the clea-
rance “X” is half the logo’s height.

logo positioning in moving image

clearance around the logo in moving image



3 Usage of graphic elements

3.1 Moving image

3.1.2 lcon depiction

Dynamic tags are applied in tutorials
and construction videos. These help
with a better understanding and targe-
ted communication of specific product
characteristics.

The font “Neue Rittal Helvetica Light”
is used in white. The icons may be
placed modlarly.

Headlines in Videos are written in ca-
pital letters and in bold. Text is written
in “Helvetica Rittal Light”. Regular
capitalization rules are applied and the
beginning of the sentence is always
capitalized.

stability ergonimic work

no fettling no drilling

simple time saving two construction
construction levels
. 3

no lacquering accessable from ideal access

all sides



4 Applications
4.2 Presentation materials

4.2.1 Structure: Powerpoint

In powerpoint presentations, the logo is
positioned without the addition “25”. The
variable “Y” is the clearance, needed by
the logo and and the powerline to be
positioned accordingly.

The distance between the logo and the
side or top edge results from the variable
“Y”. The value of “Y” is defined by the di-
stance of the Rittal logo in the powerline,
to the side edge.

defintion of clearance and logo placement
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presentation format in a Rittal powerpoint presentation
(83,85 cm x 19,05 cm)
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4 Applications

4.2 Presentation materials

4.2.1 Structure: Powerpoint

In addition, the front and back page are
set both in German and English. On both
pages the powerline is positioned in the
lower presentation section.

On the front page the value proposition is
placed on the right side of the key visual.

5 \/X25.

PERFEKTION
B4 viTsysEm.

Vielen Dank.

gy \/X25.
SYSTEM

B4 rerrecTion.

Thank you.
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4 Applications

4.3 Advertisements

4.3.1 Application

The product picture is placed in the cen-
ter of the advertisement. The water mark
is put in the background (1). The water
mark has 20% opacity and is placed in
the left section and approximately 1/3 in
the bleed. In the upper right corner the
logo is depicted (2) and below the pink
copy box (3). The headline is placed on
the left section opposite of the copy box
and on the water mark (4). The claim is
placed in the upper left corner (5).

Rittal - The System.

Faster — better — everywhere.

SCHNELLER DATENFL IE
EINFACHER WORKF
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@ vX25 water mark
@ VvXx25logo
€) Copy box with index
Rittal pink,
font colour: white,
New Helvetica Light/Bold,
11,5 pt /10 pt,
0 line spacing 13 pt
Headline
Font colour: white,
New Helvetica Light/Bold,
@ 34 pt

Claim
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